
While many agency SLAs don’t carry financial incentives or
penalties, they still are used because they set the framework for how
the agency and corporation should perform during the contract term.
“It’s a guideline of how one operates a business together,” said
Ovation Travel Group executive vice president Michael Steiner. “It’s
a great tool to be able to sit down quarterly and review specifically
how we are doing. It’s good for the client and good for the service
provider as well because it keeps everybody focused on that
blueprint.”


