(While many agency SLAsdon’'t carry financial incentives or \
B I penalties, they still are used because they set the framework for how
the agency and cor por ation should perform during the contract term.
“It’sa guideline of how one oper ates a business together,” said

BUSINESS TRAVEL NEWS Ovation Travel Group executive vice president Michael Steiner. “It’'s
agreat tool to beableto sit down quarterly and review specifically
how we are doing. It’sgood for the client and good for the service
provider aswell because it keeps everybody focused on that

\blueprint.” )
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